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Editorial

has expanded dramatically through mass media advertisements—

reveals a spectrum of the good, the bad, and the ugly.
-

tion and accessibility. Thoughtfully designed advertisements have 

and reintroduce preventive principles such as dinacharya, ritucha-

-
ers, and adopt non-invasive, holistic approaches to health. In this 

vikriti, and roga–rogi pariksha are side-lined in favour of quick 
-
-

they dilute epistemological rigor and mislead the public into believ-

than a comprehensive medical system.

ethically indefensible. Unsubstantiated claims of “guaranteed 
cures” for chronic, genetic, or life-threatening diseases; fear-based 
marketing; denigration of other medical systems; and the misuse 

of religious or cultural sentiments represent 
a serious violation of professional ethics. The 

to evidence-based care not only endangers 
patient safety but also undermines decades 

convert a sacred healing tradition into a mar-
ketplace spectacle.

striving for global credibility, this issue can-

marketing tools; they are public representa-
-

active involvement of academic institutions 
and professional bodies are urgently required. 
More importantly, researchers and practition-

-
nication, ensuring that claims are evidence-
informed, transparent, and respectful of both 

-
-

or degrade. The challenge before us is not to 
-

modern scrutiny.
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